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AIRBNB LISTING AUDIT REPORT

Turn browsing into
bookings.

A conversion-focused review of your title, photos, description, amenities,

pricing position, and guest experience signals.

HOST LISTING DATE
Maya Johnson Cozy Studio in Austin, June 23, 2026
X

Prepared by StayOptimize Al Confidential host preview report



EXECUTIVE SUMMARY

Overall listing score

S

The listing has a strong location and
approachable price point, but key
booking confidence signals are buried

or missing.

01 - 61/100
Listing Title Analysis

Improve search relevance and communicate guest fit
faster.

03 - 72/100

Description & Amenities

Make the listing easier to scan and reduce pre-booking
uncertainty.

05 - 78/100

Guest Experience

Strengthen communication cues and arrival confidence.

Audit snapshot

“Cozy Studio in Austin, TX” is positioned for solo
travelers, couples, and remote workers, but the current
presentation reads generic in a competitive urban
market. The biggest conversion lift will come from
sharper title keywords, a stronger first-photo sequence,

and clearer guest logistics.

e Best current advantage: central Austin convenience
and simple, low-friction stay promise.

e Primary risk: travelers cannot immediately tell what
makes this studio better than nearby alternatives.

e Fastest opportunity: rewrite the title and reorder the
first five photos around guest decision-making.

02 - 58/100

Photo Strategy

Lead with the strongest reason to click, then answer
trust questions.

04 - 64/100
Pricing Positioning

Align price story with total fees, local alternatives, and
weekly demand.

06 - Priority
Top 3 Quick Wins

The highest-impact fixes to complete before changing
the nightly rate.
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SECTION 1

Listing title analysis 61

CURRENT TITLE FINDINGS

@ The title uses a common adjective (“Cozy”) but does not
include high-intent decision keywords like walkable, parking,
COZY StlldiO in works_pace, qlowntown, qr nightlife. N
. e “Austin, TX" is broad; neighborhood or landmark proximity
AUSUD, TX would help guests understand fit faster.
e No guest segment is implied, so remote workers, couples, and

event travelers all receive the same generic signal.
The current title is clear but

undersells guest intent. It says what
the property is, not why a guest
should click it over similar studios.
Replace generic warmth with searchable benefits: “Walkable
Austin Studio + Fast WiFi + Parking”.
If accurate, name the strongest anchor: “East Austin Studio

Near Rainey + Dedicated Workspace”.

Use a title formula: primary location signal + top amenity +
guest-fit proof.
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SECTION 2

Photo strategy 58 o

PHOTO SEQUENCE GOAL FINDINGS
The first five images should answer e The current gallery appears room-by-room instead of
the guest's click decision: why this decision-by-decision, which can make the studio feel smaller

stay, where they sleep, where they and less differentiated.

e The desk, coffee setup, and neighborhood convenience
should appear earlier if the listing targets remote workers or
weekend city travelers.

e Photo captions are an underused opportunity to answer

work or relax, bathroom/kitchen

quality, and what is nearby.

SLOT RECOMMENDED

IMAGE questions about WiFi, parking, noise, and walking distance.
1 Bright wide shot
showing bed, desk, and
natural light.
2 Workspace close-up
with laptop-friendly
surface.
Retake the cover image in bright morning light from a corner
3 Cgle?“ bathroom proof angle to make the studio feel larger.
shot. _ N -
Add caption proof to the first five images: “Fast WiFi + desk”,
4 Kitchenette / coffee Blackout curFams , “5-minute walk to coffee”. |
setup. Remove duplicate angles and keep the gallery moving from
strongest benefit to practical proof.
5 Neighborhood
walkability or building
exterior.
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SECTION 3

Description & amenities 72

STRONGEST CONTENT ANGLE

Position this as a calm, efficient
home base for Austin weekends and
work trips. The listing should be
scannable enough for mobile
shoppers to understand the whole

stay in under 30 seconds.

Compact stay.
Clear logistics.
Easy Austin
access.
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FINDINGS

The description includes charm but needs more practical
answers: parking, stairs/elevator, noise, WiFi speed, check-in,
and AC/heating.

Amenities likely matter as filters, not just copy. Missing
checkboxes can reduce visibility for guests filtering for
workspace, WiFi, parking, or kitchen.

The listing should separate “best for” and “important to know”
so guests self-select before messaging.

Open with three scannable bullets: “Walkable location”,
“Dedicated workspace”, “Simple self check-in”.

Add a “Before you book” section covering parking, potential
street noise, stairs, and studio size.

Verify all relevant amenity checkboxes are active, especially

WiFi, workspace, air conditioning, hair dryer, coffee, and
kitchen basics.
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SECTION 4

Pricing positioning 64

PRICE STORY FINDINGS
The listing can justify a mid-market e The listing needs stronger value proof before rate changes;
rate if the page better proves pricing fixes cannot compensate for unclear positioning.

convenience, cleanliness, and low- e Urban studio shoppers are sensitive to total trip price,

. . . especially cleaning fees and short-stay fees.
friction arrival. Without that proof, P y 9 y

e Weekend demand should be segmented by local events,

uests may compare it as “just : .
g y P J while weekdays should emphasize remote-work

another small studio. e e

LEVER RECOMMENDATION

Weekdays Test small discounts
to capture work-trip
gaps.

Benchmark total guest price against 8-10 similar Austin

Weekends Hold rate if events studios, not just nightly rate.

and walkability are
clearly featured.

Use a 7-night discount if occupancy gaps cluster Sunday—

Thursday.
Cleaning Keep total price Do not lower price until the first photof/title improvements are
fee competitive in guest- live for at least 10-14 days.

facing search.
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SECTION 5

Guest experience &

communication

EXPERIENCE PROMISE

The listing already supports a simple,
reliable stay. The next step is to show
that reliability before guests ask:
arrival, parking, WiFi, noise
expectations, and local

recommendations.

Make every
unanswered
question visible
before checkout.
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78 1100

FINDINGS

e Communication quality appears strong, but the listing should
preview the check-in experience more explicitly.

e Guests booking studios often worry about noise, privacy,
parking, storage, and workspace comfort.

e Local recommendations can increase perceived care,
especially for guests choosing between several similar small
spaces.

Add a pre-arrival message template that includes parking
directions, entry steps, WiFi, and first-night essentials.
Include a “quiet hours / street noise” expectation in the
description if relevant.

Create a one-page local guide with coffee, late-night food,
grocery, and ride-share pickup notes.
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SECTION 6

TOP 3 qUiCk Wins STAYOPTIMIZEAI

intent.

Replace “Cozy Studio in Austin, TX” with a benefit-led title that highlights

' Rewrite the title around Austin-specific guest HIGH IMPACT

location, workspace, parking, or walkability. This changes the first impression in

search results immediately.

Reorder the first five photos to answer booking HIGH IMPACT
questions.

Lead with a bright room-wide image, then prove workspace, bathroom quality,
kitchenette convenience, and neighborhood context before showing secondary

angles.

' Add a practical “before you book” description block.  rast rix

Clarify parking, WiFi speed, check-in, stairs, noise, AC, and studio size. This

reduces hesitant messages and helps guests self-select confidently.
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STAYOPTIMIZEAI HOST OPTIMIZATION REPORTS

ABOUT STAYOPTIMIZE Al

Sharper listings for hosts who
want more confident guests.

StayOptimize Al creates fast, practical Airbnb listing audits for hosts who want actionable
improvements without hiring a full-service consultant. Each report reviews the conversion
signals guests use when deciding where to stay: title clarity, photo order, description

structure, amenities, pricing position, and guest communication.

Use this audit as a prioritized checklist. Make the quick wins first, watch listing performance
for two weeks, then revisit pricing and deeper experience upgrades once the page is

communicating the stay more clearly.

WEBSITE EMAIL PRODUCT
ranktly.nanocorp.app hello@stayoptimize.ai $39 Airbnb Listing Audit
Report
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